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About TripAdvisor

TripAdvisor was founded in February 2000 as an
unbiased resource to research and plan all aspects

of travel.

AWnhere to Goé

AWhere to Stayé

AHow to Get Thereé

AWhat to Do When You Arrive
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Opportunity knockse

N Tr aeview Web sites and hotel reviews
on online travel agencies (OTAS) are
among the most influential forces most

frequently cited by travelers when
shopping. ©

-PhoCusWright, Social Media in Travel, June 2010
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éand 1tos still growi

NPl anning and r enthee w
rir see Despite widespr
among nontransactional websites, planning
and reviews websites bucked the trend by

N\

attracting more visitors in 2010. o

-PhoCusWright, Online Traffic
and Conversion Report 2"d ed., February 2011
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How important are user reviews to you when
determining which hotel to stay at?

i Not important (1-3)
@ Neutral (4-6)
® Important (7-10)

A commissioned survey conducted by Forrester
Consulting on behalf of Trip
Forrester/ Tri pAdvisor Custom
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| wonot book a property

u Disagree (1-3)
i Neutral (4-6)
® Agree (7-10)

A commissioned survey conducted by Forrester
Consultingonbehal f of Tri pAdvi sor
Forrester/ Tri pAdvisor Custom
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Our Values & Philosophy

Travelers know everything:

AWe tap into their collective knowledge and enable the
connection to share their experiences and advice

AWe are transparent i We do not edit or filter content
Bigger is better:
AMore opinions and more input surfaces relevant information

Freshness and speed of information
provides the best consumer experience.
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tripadvisor

for business

50+ million unique monthly visitors
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Source: comScore, July 2011 8
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P

for business

TripAdvisor content:

® Over 50 million unbiased
reviews and opinions

® Over 25 new reviews are
created every minute

@® 20 million+ registered
members

® 31 international websites in
20 languages

By destination, we provide user
reviews of:

@® 93,000 Destinations

@® 495,000 Hotels

@® 145,000 Attractions

@® 689,000 Restaurants

@® 7,000,000 Travelers Photos
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