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V Visaupdatei Visas are the most important factor affecting Chinese tourists to the U.S.. The most
exciting news of visa is that the U.S. Consulate has issued a new policy for the leisure tourist visa
application in China few weeks ago. Starting December 15t the new visa policy will make the visa
application for Chinese tourists much easier and faster than before.

V By Sept. U.S. consulates in China had issued 1 million visas this year in all China which is a big
increase over last years by about 700,000.

V. Chinaos popul ati on: 1.4 billion by 2010. Mi ddI e
tourism expenditure. Currency exchange rates will have an obvious impact on the cost of travel

V  China will become worlds largest supplier of tourists by 2020 estimated by World Tourism Organization
(WTO)

V. This summer, all tour agencies in China were ful
enough tour guides and buses in the U.S. to receive Chinese tourists.

V  The Three Golden Weeks are peak travel times for Chinese tourists: Chinese New Year (Spring
Festival Jan. or Feb.), Labor Day (1st May) and National Day (15t October).

V  Arrivals to the U.S. from 20048 2010 /~ Sources from CNTA)

Year Number of Tourists Increase / Decrease Note
2004 443,900 +28.44%
2005 531,991 +19.85%
2006 637,825 +19.89%
2007 714,500 +12.02%
2008 775,500 +8.54% Affected by Beijing Olympics and Sichuan earthquake
2009 824,200 +6.28% Affected by HIN1 and finance crisis
2010 About 1 million 32%
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Wno zre your target clienis?

Business people and students are no longer the major travelers. Leisure tourists are
increasing the fastest. They are between 25 to 55, young, career-driven individuals who
like to spend and are particularly brand-conscious. Chinese spend up to 80% more than

the Japanese on shopping.
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A few suygestior:s...

Open direct flights to China from Nevada, and ground transportation from
California to Nevada.

To promote diverse products

V MICE group: Las Vegas is one of most popular MICE destinations. MICE groups
stay longer and spend more. We have helped to bring some big MICE groups to
Vegas in past years. Now, there are more MICE groups planning to visit Vegas next
year, including a private charter flight group with 80 high-end billionaire passengers.

V Golf tour, ski tour, honeymoon tour and self-driving tour etc.
Travel more places, spend more and stay longer than 5 nights
V FIT tourists

v

Join the NCOT promotion in China. Reduce your market cost and gains more
3 offices in China, Beijing, Shanghai and Hong Kong.

Contact all major media and travel agencies every day.

Working together everyone wins.

For example, The Miss Chinese Pageant.
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Phioenix TV’s Miss Thirsese Magaant 2011 Sem: Finals

|l tds the first ti me Phoeni x TV
chose the U.S. to host this event.

Top 18 contestants and TV crew A‘&.‘
members visited North Nevada
from Sept. 23 -Oct. 1, a 9 day
tour sponsored by NCOT, o
Harrahoés Tahoe a "
Resort in Reno

Phoenix TV created about 450
minutes of stories for this event
and reported for 1 month in
China and worldwide including
free Ad for sponsors.

Total Gross Impressions:
51,578,310 people

Total PR Value : US$ 6,171,348
Each hotel spons

TV outdoors AD and website
worth US$1,097,000
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Phoeni x TVO6s Miss Chi
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