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Å ΧΧŦƻǊ ǇƻƭƛǘƛŎƛŀƴǎΣ ǘƘŜ ǘƻǳǊƛǎƳ ƛƴŘǳǎǘǊȅΣ ŀƴŘ ǘƘŜ 
American people, to rejoice in our great nation, 
and extend an open arm travel invitation to the 
world. 
 

A ONCE IN A LIFETIME 
OPPORTUNITY 



ÅU.S. share of international arrivals declined by 
37% - from 17% in 2000 to 12.4% today 
 
ÅBetween 2000 and 2010, global travel market 

grew by more than 60 million travelers annually 
τ yet U.S. visitation stayed virtually flat 

 
  

 

Cost to US of lost global market share: 
ï78 million visitors 

ï$606 billion in spending 

MAKING UP LOST GROUND 



LETôS REKINDLE THE 

WORLDôS LOVE AFFAIR 

WITH AMERICA 



IN DOING SO WEôLLé 

Å Stimulate the economy and create over 40,000 
jobs a year 

Å Create a brand foundation that can withstand 
exchange rate fluctuations and sociopolitical 
global events 

Å Give our own country a badly needed morale 
boost; create unity in remembering what makes 
this country great 



COMPETITION IS FIERCE 



In searching for a 

solution, we uncovered 

both bad news and 

good 



ÅToo Familiar 

ÅMiddle Aged 

ÅBrash + Arrogant 

ÅNot Welcoming 

BARRIERS: 



The good news is,  

many love us in  

powerful and unexpected  
ways as well 
 



MOTIVES: 

ÅHome of Pop Culture 

ÅDiversity 

ÅOpen + Friendly 

ÅFreedom 

ÅPossibilities 










































