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I HATE SALES. CAN

YOU CROSS—TRAIN ME
TO BE AN ENGINEER?

Dilbert.com DilbertCartoonist@gmail.com

ABSOLUTELY. ALL
YOU NEED IS A TIME
MACHINE AND A BRAIN
WITH TWICE AS MANY
FOLDS AS YOUR CURRENT

MODEL.

l MAYBE
I COULD
TRY
MARKET—
ING.
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THATS
JUST
LIQUOR
AND
GUESSING.
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Key Visitation Statistics

A In 2010, Wyoming enjoyed 8 million overnight visitors resulting in $2.6
billion in direct expenditures.

A Visitor spending supported nearly 30,000 jobs with associated earning growing
at 5.3% per year since 1997.

A Local and state tax receipts , from tourism -generated spending, have increased
from $63.1 million in 1997 to $108 million In201071t hat 6s 5. 1% gr
year, over the past 13 years.

Aln fact, in 2010, for every $1 spent w
was returned in local and state tax revenues. Wyoming taxpayers enjoyed a

$9.60 return on investment !
GOVERNOR'S
@CONFERENCE

oooooooo



Brand Position

Wyoming, home of Yellowstone and Grand Teton
National Parks and Devils Tower National Monument
IS the authentic Western Adventure.
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forever west.
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Program of Work

The agency operates with 24 full time employees and the total
FY12 appropriation for all programs is $11.6 million for sales
and marketing efforts in the following areas:

V Advertising and Research

V PR & Media Relations

V Travel Trade 1 International & Domestic
V In -State Development

V Film, Arts & Entertainment
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While almost everyone would have a great time in Wyoming,
fwe try to talk to everyone, weol |l

J 2011 Distribution of Advertlsmg
$5.9 million
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http://www.rmi-realamerica.com/
http://www.visitidaho.org/
http://www.travelsd.com/
http://www.wyomingtourism.org/










