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Å In 2010, Wyoming enjoyed 8 million overnight visitors  resulting in $2.6 
billion  in direct expenditures. 

 

Å Visitor spending supported nearly 30,000 jobs  with associated earning growing 
at 5.3% per year since 1997.   

   

Å Local and state tax receipts , from tourism -generated spending, have increased 
from $63.1 million in 1997 to $108 million  in 2010 ï thatôs 5.1% growth, per 
year, over the past 13 years.  

 

ÅIn fact, in 2010, for every $1 spent within the Divisionôs budget allocation, $9.60 
was returned in local and state tax revenues.  Wyoming taxpayers enjoyed a 
$9.60 return on investment !   

Key Visitation Statistics  



Brand Position  

Wyoming, home of Yellowstone and Grand Teton 
National Parks and Devils Tower National Monument 

is the authentic Western Adventure.  



Program of Work  

VAdvertising and Research  

VPR & Media Relations  

VTravel Trade ï International & Domestic  

V In -State Development  

VFilm, Arts & Entertainment  

 
 

The agency operates with 24 full time employees and the total 
FY12 appropriation for all programs is $11.6 million for sales 

and marketing efforts in the following areas:  



$5.9 million  
2011 Distribution of Advertising  

While almost everyone would have a great time in Wyoming,  
if we try to talk to everyone, weôll end up talking to no one. 

















http://www.rmi-realamerica.com/
http://www.visitidaho.org/
http://www.travelsd.com/
http://www.wyomingtourism.org/







